
WHAT YOU'LL NEED:

PRESS THE POWER BUTTON

PRESS "BREW"

K-CUP POD
A COFFEE CUP FILLED WITH WATER

Pour cup of water into back of machine.
Close l id (see label "l ift  here")
 
Place empty cup on the designated cup 
slot--under the drip.
 
Place K-Cup into machine and close (see
label "place pod here")
 
*You should hear a water gurgling 
sound 

The "BREW" button will  be i l luminated
with an orange l ight
 
It  will  take a second for the water to 
heat up.  It  will  start brewing when
it's  ready.

KEURIG
A HOW-TO GUIDE

DISCLAIMER: I  DON'T DRINK COFFEE.  PLEASE LET ME KNOW IF YOU NEED
SOMETHING THAT ISN'T VISIBLE.  

ENJOY!

There is  creamer and various sugers located
to the right of the machine.  
 



SKULLS

Printers Al ley speakeasy
Burlesque show
Craft  cocktai ls

Dr i n k  u p ,  b u t t e r c u p
N A S H V I L L E  B A R  S C E N E

ATTA BOY

East Nashvi l le  speakeasy
You must knock before entering

Craft  cocktai ls  |  No menu

SANTA'S PUB

Sunday's  are great for  celeb s ight ings 
Double-wide,  Christmas-decorated trai ler

Smoking inside |  No l iquor/only beer |  Cash only

ROBERT'S WESTERN WORLD
Best old-school  honky tonk on Broadway

MUST-SEE: Don Kel ley Band
Pay the extra $1 to get  fr ies with your bologna & cheese sandwich

CORNER PUB (CHURCH ST.)

Vegas sports  book sty le TV (read: giant)
Awesome downtown location

Bar food

NOELLE

Best rooftop in Nashvi l le  |  Open year around
Speakeasy located downstairs  (ask a staf f  member)

Check out The Bobby Hotel  next  door
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STACEY EAST

15+ year foundation in accounting principles (GAAP  laws, regulations, and standards). I possess an

excellent understanding of production process in relation to general ledger reporting, including both

fixed and variable manufacturing overhead costs. A financial leader, focused on improving

operations, controlling costs and driving revenue and profits.  

P R O F I L E

Increase productivity and efficiency through improving operations, controlling

costs and driving revenue and profits.  

identify and manage the immediate priorities while formulating plans to

anticipate and address mid-term and long-term issues. 

Skilled in planning, implementing and directing a wide range of accounting

and associated information systems, projects and initiatives.

Controller

Prices Interior Products

Aug 2014 - CURRENT

Increase productivity and efficiency through improving operations, controlling

costs and driving revenue and profits.  

Identify and manage the immediate priorities while formulating plans to

anticipate and address mid-term and long-term issues. 

Skilled in planning, implementing and directing a wide range of accounting

and associated information systems, projects and initiatives.

Controller

Bluegrass Optical Media 

March 2002 - Sept 2007

 

P R O F E S S I O N A L  E X P E R I E N C E

E D U C A T I O N Bachelor of Science, Accounting

Kentucky State University

Increase productivity and efficiency through improving operations, controlling

costs and driving revenue and profits.  

Identify and manage the immediate priorities while formulating plans to

anticipate and address mid-term and long-term issues. 

Skilled in planning, implementing and directing a wide range of accounting

and associated information systems, projects and initiatives.

Controller

Mercury Yarn

Sept 2007 - Aug 2014

 

Increase productivity and efficiency through improving operations, controlling

costs and driving revenue and profits.  

Identify and manage the immediate priorities while formulating plans to

anticipate and address mid-term and long-term issues. 

Skilled in planning, implementing and directing a wide range of accounting

and associated information systems, projects and initiatives.

Controller

Apollo Car Systems

March 2002 - Sept 2007

 



A C T I V E  S T A T E  O F  T E N N E S S E E  B O A R D  O F  N U R S I N G

L I C E N S U R E

B A S I C  L I F E  S U P P O R T  C E R T I F I C A T I O N

A D V A N C E D  C A R D I O V A S C U L A R  L I F E  S U P P O R T

C E R T I F I C A T I O N

M A R Y
S T A T H E M

R E G I S T E R E D  N U R S E

H I G H L Y  M O T I V A T E D  R E G I S T E R E D  N U R S E  W I T H  9

Y E A R S  E X P E R I E N C E .  C U R R E N T L Y  S E E K I N G  P O S I T I O N

T H A T  U T I L I Z E S  C L I N I C A L  K N O W L E D G E ,

E X C E P T I O N A L  C O M M U N I C A T I O N  S K I L L S  A N D  T E A M -

O R I E N T E D  M I N D S E T  T O  E L E V A T E  P A T I E N T  C A R E  A N D

S U P P O R T  O R G A N I Z A T I O N .

O B J E C T I V E

M O N T A N A  U N I V E R S I T Y ,  2 0 0 7 - 2 0 0 8

A C C E L E R A T E D  N U R S I N G  P R O G R A M

B A C H E L O R  O F  S C I E N C E  I N  N U R S I N G

 

E D U C A T I O N

E A S T E R N  K E N T U C K Y  U N I V E R S I T Y ,  2 0 0 1 - 2 0 0 4

B A C H E L O R  O F  S C I E N C E  I N  B I O L O G Y / C H E M I S T R Y

C E R T I F I C A T I O N S

N A N C Y  S M I T H ,  C R I T I C A L  C A R E  N U R S I N G  M A N A G E R

S A I N T   M A R Y ' S   W E S T  

N A N C Y . S M I T H @ R S H I N G . O R G  |   5 5 5 - 2 2 2 - 5 5 5 5

 

M A R T H A  O D E L L ,  R E G I S T E R E D  N U R S E

  S U M M I T T   M E D I C A L  C E N T E R

D K J O D I R E @ G M A I L . C O M  |   4 4 4 - 4 4 4 - 4 4 8 3

 

S U S A N  E A S T ,  R E G I S T E R E D  N U R S E

H E A L T H C A R E

J A N E T L U K E R N @ G M A I L . C O M  |   4 5 4 - 8 8 8 - 9 9 9 9

R E F E R E N C E S

H E A T H C A R E  W O R K S P A C E  S O L U T I O N S

F L O A T  P O O L  C R I T I C A L  C A R E  R N ,  2 0 1 3 - P R E S E N T

E X P E R I E N C E

S e t  u p  a n d  m o n i t o r  m e d i c a l  e q u i p m e n t  a n d  d e v i c e s

s u c h  a s  c a r d i a c  m o n i t o r s ,  m e c h a n i c a l  v e n t i l a t o r s  a n d

a l a r m s ,  o x y g e n  d e l i v e r y  d e v i c e s ,  t r a n s d u c e r s / t r i p l e

m a n i f o l d s  a n d  p r e s s u r e  l i n e s

R e s p o n d  t o  l i f e - s a v i n g  s i t u a t i o n s  r e q u i r i n g  a d v a n c e d

c a r d i o v a s c u l a r  l i f e  s u p p o r t

E n h a n c e  t e c h n i c a l  s k i l l s  a n d  k n o w l e d g e  t h r o u g h

p a r t i c i p a t i o n  i n  p r o f e s s i o n a l  d e v e l o p m e n t  a n d

c o n t i n u i n g  e d u c a t i o n

P a t i e n t  a d v o c a t e  a n d  e m o t i o n a l  s u p p o r t  r e s o u r c e  

P r o v i d e  c r i t i c a l  c a r e  t o  p a t i e n t s  w i t h  p o t e n t i a l  l i f e -

t h r e a t e n i n g  c o n d i t i o n s

A s s e s s  p a t i e n t ’ s  c o n d i t i o n ,  a n a l y z e  c h a r t s  a n d

i m p l e m e n t  c a r e  p l a n s  

T i t r a t e  v a s o a c t i v e  i n t r a v e n o u s  d r u g s  t o  m a i n t a i n

h e m o d y n a m i c  s t a b i l i t y  i n  c r i t i c a l l y  i l l  p a t i e n t s

R e c o v e r  f r e s h  p o s t  o p e r a t i v e  c o r o n a r y  a r t e r y  b y p a s s

s u r g i c a l  p a t i e n t s

S A I N T   M A R Y ' S   W E S T  H O S P I T A L

C R I T I C A L  C A R E  R N  ( P O D S ) ,  2 0 0 9 - 2 0 1 4
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Recent changes in demographics, technology and the delivery and compensation (e.g., Accountable Care
Organizations (ACOs) and “bundled payments”) of health care has pushed hospitals into mergers and
affiliations with other hospitals and independent practitioners.
 
Hospitals know that affiliations and mergers help with:
• Managing lower reimbursement rates from public and private insurers
• Allow easier access to capital
• Increase efficiency
 
Affiliations also help lower business overhead (billing, insurance negotiations, owning electronic medical
record system) thus granting more time to see patients.
 
Private-practice doctors have a tremendous value to hospitals: patients to fill beds, outpatient labs in the
hospital and private insurance (which typically pay more than Medicare and Medicaid programs).
 
It needs to be noted there are negative effects of local physician/hospital consolidation (mostly for the
patient) including:
• Growth in prices for patients, at least for some procedures
• Reduction in hospital quality for patients
• Minimize physician independence
 
During the 1990s, hospitals began to hire doctors from private practices. The first wave of this trend failed
due to a scarce system of incentives once the doctor became a hospital employee. This led to a decline in
productivity, ultimately reinstating the independent practitioner.
 
Hospitals now claim to be better equipped to manage doctors.
 
 
 
 

The Value of Physician Affiliation
Physician Affiliations: The Good, The Bad, The Past:

ENTIRE ARTICLE CAN BE FOUND HERE:
http://www.docdelta.com/single-post/2016/05/06/The-Value-of-Physician-

Affiliation



1

S U B J E C T  L I N E
Asking a question in the subject line has been a
big hit this month. Try asking a question about
availability, interest in a lifestyle change, etc.
Higher open-rates are correlated with thought-
provoking subject lines--the catchier the better!

2

P E R S O N A L I Z E  

The more you tailor your message to the individual 
physician, the bigger chance it will get noticed. Using
the information and data from the physician's
DocDelta profile, you can showcase the physicians
expertise and characteristics that match the job
requirements. 

U R G E N C Y
When you create a sense of urgency, you are
igniting the reader to take action. Urgency can
be created by adding a deadline, using
time-sensitive language and providing a clear,
direct call-to-action. 

4

T O - T H E - P O I N T

The best way to grab a physician's attention is
short, to-the-point emails. Provide enough detail
to spark interest, but leave room for curiosity. A
follow-up question is a great way to build a
conversation. 

We’ve compiled the open-rate data from
last month’s emails and the findings
have been pretty interesting! Here are
some tips to help you get noticed in a
(very busy) doctor’s inbox. 

G I V E  Y O U R  E M A I L  A  F A C E
It's a good idea to let the physician know who you
are. In a separate paragraph, provide details
about yourself, links to your social media
accounts and company website and even a
picture. (The links will help track the reader's
movement in the email.)

5

INCREASE
YOUR
RESPONSE
RATE

3



July 25, 2016
 
New York, New York - DocDelta, the revolutionary healthcare recruitment
start-up, announces the launch of NurseDelta. NurseDelta is an extension of
the DocDelta physician recruitment platform that uses big data and
predictive analytics to match qualified clinicians to job openings throughout
the country. The new extension will now include recruitment profiles on
nurse practitioners, physician assistants and specialty nurses.     
 
Within the healthcare industry, new standards and chronic shortages are
creating a large demand for nurses with highly specialized experience. One
of the biggest challenges for healthcare recruiters is the difficulty of
developing an abundant applicant pool that includes candidates with the
right kind of specialized job experience or certification.
 
John Dymond, CEO of DocDelta explains that “the goal of NurseDelta is to
alleviate the labored hunt of finding qualified candidates.” Using an
advanced algorithm, data-driven profiles and cutting-edge recruiting tools,
the NurseDelta platform allows recruiters to maximum reach of nurses
nationwide. Recruiters can use search functions within the software to find
candidates whose experience match the job opening needing to be filled.
 
NurseDelta is the answer to simplifying the recruiting process while saving
time and money. To learn more about DocDelta, NurseDelta and the use of
data to assist in healthcare recruiting, please visit http://www.docdelta.com/
to request a demo.

Introducing NurseDelta



CONTACT BILL BOHR
847-722-2211

BILL@THECNWGROUP.COM
WWW.THECNWGROUP.COM

IN LESS THAN 15 MINUTES AND AS LOW AS $1 PER DAY*,  YOUR
VALUABLES ARE PROTECTED FROM LIFE'S  CATASTROPHES

INCLUDING  WEATHER,  VANDALISM AND THEFT 

*PLAN PRICES VARY.

GET TOP RENTAL COVERAGE FROM A PRO



Contents: $30,000

Liability: $300,000 

Medical: $5,000

Deductible: $500

Premium: $13*

Premium: $18*

Deductible: $500

Medical: $5,000

Liability: $300,000 

Contents: $30,000

text here

text here

How much would it cost 

to replace your valuables?

*Estimated premium per month. Actual premium may vary based on claims history, building
construction, multi-policy discounts and other factors.



L A K E
L I V I N G

Perfect for clients in transit, building a new
home or new to the area. Short-term rental
available 4/01!  Fully furnished, completely
renovated, new flooring, paint, updated
bathrooms & kitchen. 
 
Across the street from Creekwood Marina |
Minutes from the interstate | $1950/month-
-$500 deposit | Cable, internet, water,
electric, monitored security system included!
 
2 BEDROOMS | 1.5 BATHS | 1,100 SQ. FT.

F O R  R E N T
2 5 0  S A N D E R S  F E R R Y  R D  |
H E N D E R S O N V I L L E

C O N T A C T  
ROBBIN OWEN
6 1 5 - 4 7 6 - 1 2 1 1
r o w e n 8 7 9 2 @ g m a i l . c o m










